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ABSTRACT

Objectives: This study aimed at describing the current situation of searching for beauty care
information of women living in Vietnam.

Subjects and methods: A cross-sectional study was conducted on 258 Vietnamese women who
were surveyed online in April 2022.

Results and conclusions: Sources of information search through social networking sites such as
Facebook (75.6%), YouTube (55.4%), Website (53.5%) were used the most. Accounted for 80.1%
of the respondents who agree that finding beauty care information on the Internet was easy. Young
people and people who know how to use social networks (87.1%) were the leading factor that helps
to better access information about beauty care services. Besides, reference information from
family members and friends were also an important source of information. Advertising activities,
price, geographical location of beauty care services were also important factors affecting the
process of searching for beauty care information.
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TOM TAT

Muc tiéu: M6 ta thye trang tim ki€m thdéng tin chdm sdc sac dep cla phu nit séng tai Viét Nam.

P6i twong va phwong phap: Nghién clru md ta cat ngang trén 258 déi tuong la phu nit Viét Nam

duworc kho sat true tuyén trong thang 4/2022.

K&t qua va két luadn: Thong tin dugc tim kiém qua cac trang mang xa héi nhu Facebook (75,6%),
YouTube (55,4%), Website (53,5%) duoc st dung nhiéu nhat. Cé 80,1% phu nit dong y rang viéc tim
kiém thong tin trén mang dé& dang. Tré tudi, biét sir dung mang xa hoi (87,1%) 1a yéu t& dau tién gidp
ti€p can t&t hon cac thong tin vé dich vu chdm séc sdc dep. Bén canh d6, gia dinh va ban beé cling |3
ngudn thoéng tin tham khao quan trong. Hoat ddng quang cdo, gia tién, vj tri dia ly cda dich vu chdm
sécsac dep cling 1a cacy&u t& anh hudng dén qua trinh tim ki€m thong tin.

Tir khéa: Cham séc sac dep, phu ni¥ Viét Nam, tim ki€ém thong tin.

1. DAT VAN BE

Ch&m sdc sac dep la nhu cau mang tinh ty nhién ctia con
nguwdi ndéi chung va cda phu nit néi riéng, lam dep khéng
chi dirng lai & muc dich va gid tri thdAm m{ don thuan ma
con la mét chudn myc x3 hoi “4n” va rat quan trong déi vai
vi thé, vai trd va strc manh cta phu nit trong xa hoi truyén
théng [1]. Trén thé gidi, nganh cong nghiép cham séc séc
dep d3 xuat hién tlr 4000 ndm trudc Cong nguyén [2]. Su
phat trién manh mé& vé Iinh viec ndy d3 xuat hién trén nhiéu
quéc gia. Ndm 2012, Phé Chu tich Hiép héi My pham
ASEAN cho rang Thai Lan d3 din dau thj trwong cham séc
sac dep ASEAN véi 30% [3]. Cung v&i sy phat trién khong
nglrng va sang tao cta san phdm my pham, dich vu spa...,
phau thuat tham my ciing 13 mot su lwa chon khéc cho
viéc lam dep khi tu twdng cla con ngudi cling dan cd sy
chdp nhan phuong thirc lam dep nay. Theo Hiép héi Bac
si Phau thuat thAm m{ Anh (BAAPS), cé dén 50.122 thd
thuat thdm my d3 duoc thuc hién trong ndm 2013, ting
17% so v&inam 2012 [4].

Tai Viét Nam, cung véi su thay d6i b&i canh xa hoi, mirc séng
dwoc nang cao va sy phat trién clda khoa hoc cdng nghé d3
dem dén nhirng thay d&i trong quan niém va cach thirc lam
dep cla phu ni¥ Viét hién nay, viéc s& dung sdn phdm my
pham, dich vu spa, phau thuat thdm my dé cham sdc sic
dep dan trd thanh mét nhu cdu thiét yéu [5]. Tuy nhién, song
song v&i sy phat trién cla nganh céng nghiép cham séc
sac dep va nhu cau ngay mét tang cao. Van dé vé tiép can
va tim ki€m théng tin cho muc dich chdm séc sac dep cla
phu nir d3 cé nhiéu ciu héi dugc dat ra. Do dé, nghién clru
nay duoc thye hién véi muc tiéu mé ta thuc trang tim kiém
thong tin cham séc sac dep cla phu nit Viét Nam.

*Tacgialién hé

2.90l TUQONG VA PHUONG PHAP NGHIEN cUU

2.1 Ddi twong, dia diém va th&i gian nghién ciru

P6i twong nghién ciru gdbm 258 phu nit séng tai Viét Nam,
s6 liéu dwoc diéu tra online trong thang 4/2022.

Tiéu chuan lya chon: 1a phu nir trong d6 tudi tir 18-60, ddm
bao cé day du strc khde vé thé chat va tinh than (tinh tdo, minh
man) dé tra 1&i bo cau hoiva dong y tham gia nghién ctru.
2.2. Phuwong phap nghién ciru

- Thiét k& nghién ctru: nghién ctru md ta cat ngang.

- C& mau: ap dung phuong phap khao sat bo cau hoi
online, thu dwoc 258 d6i twong nghién ciru.

- XU ly va phan tich s& liéu: s& lieu dwoc thu thap bang
phan mém Excel va s dung phan mém théng ké SPSS
20.0 thuc hién cac thuat toadn théng ké: tinh todn gia tri
trung binh, d6 [éch chuan, gia tri nho nhat, gid tri [&n nhat
v&i cac bién dinh lugng; tinh ty 1& % véi bién dinh tinh.

2.3. Pao dwrc nghién ciru

Péi twgng nghién ciru dwoc giadi thich rd rang va tinh
nguyén tham gia. Péng thoi, dwgc dirng tham gia bat ky
thoi diém nao déi tvong mudn ma khéng anh hudng dén
loi ich hay quyén lgi cd nhan. K&t qua nghién ciru hoan
toan phuc vu cho muc dich nghién ctru khoa hoc, khéng
vi bat ky muc dich nao khéc.

3. KET QUA NGHIEN cUU
3.1. Théng tin chung cta ddi twong nghién ciru

Nghién ciru duoc tién hanh trén 258 déi twong la phu niy
s6ng tai Viét Nam cé d tudi trung binh 13 27,18 + 7,98 tudi;
nhoé nhat 12 19 tudi va I&n nhat 13 60 tudi. Nhém tudi tir 20
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dén dudi 30 chiém da s v&i 69%; cé duy nhat 1 phy ni
60 tudi. V& nghé nghiép, phu nit cé nghé nghiép 1a nhan
vién céng chirc va sinh vién chi€ém da s6 vdi ty & [an luot 13
46,9% va 44,6%, con lai la lao dong ty do chiém 8,5%. Lién
quan dén thu nhép, ty & phu nit con dang phu thudc vé tai
chinh chi€m ty 1& cao nhat vdi 29,5%; 28,3% phu nit cé thu
nhap tir 5-10 triéu déng/thang; phu nit ¢4 thu nhap dudi 5
triéu dong/thang chiém gan 20%. Dic biét, ty 1& phu ni ¢
thu nhap & murc trén 20 triéu dong/thang chi chiém 7%.

3.2. Nguén tim ki€m thong tin chdm séc sdc dep clia phu nir
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Biéu d6 1. Ngudn tim ki€m théng tin cham séc sic dep
(n =258)

Ngudn tim kiém théng tin chdm sdc sic dep duoc sir dung
nhiéu nhat 13 cac trang mang x3 héi, trong d6 Facebook
chiém da s6 v&i 75,6%; ti€p dén la YouTube (55,4%) va
Website (53,3%) cling 1a 2 ngudn théng tin dugc s dung
phd bién. To roi chiém ty 18 ngudi dung nhoé nhat véi 2,7%.
3.3. Qua trinh tim kiém thong tin chdm séc dep ctia phu niv
Bang 1. Qua trinh tim ki€m théng tin chdm séc sic dep

(n =258)
Noi dung pongy (%)
Viéc tim kiém théng tin trén mang dé dang 80,1
C6 thé nhin thay cac trung tam cham séc sic dep 76.0
ngay trén duwong di ’
Khé tim thay cac théng tin dap (rng ding nhu cau 295
cliaminh ’

K&t qua nghién clru cla ching téi thu duwoc 80,1% phu nit
dong y viéc tim kiém cac thdng tin vé chdm séc sac dep
trén cac trang mang truc tuyén dé dang; 76% cho rang
c6 thé nhin thay cac trung tdm cung cip dich vu lam dep
ngay trén duong di. Ty 1é phu nit kho tim ki€m théng tin
déap &rng dung nhu ciu Iam dep cla minh chiém 29,5%.
3.4. Yéu td anh hwdng dén tim ki€m thdng tin cham séc
sac dep chia phu nir

Tré tudi, biét st dung mangxa hoi I 871
Théng tin tirgia dinh, ban be  INEEGEGEGEGEEEEEE 1.4
Hoat dong quangcao  INIIEEENE— 74.3
Gidtigncoadichvy I 72.9
Ngoai ngtr I 65.6
Vvitricosgcssp NN 49.2
Ngudi ndi tiéng dai dién quangcao NN 4.5
Thai gian tim kiém thong tin it NN 0.3
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Bi€u d6 2. Ty l1& phu nir ddng y v&'i cac yéu té anh huédng
dén tim kiém thong tin cham séc sic dep (n = 258)

D6i twong phu nit tré tudi, biét st dung mang xa hoi tiép
can nhanh hon céc théng tin vé dich vu chdm séc séc
dep, yéu t6 nay chiém ty |& cao nhat vdi 87,1%; ti€p dén 13
ngudn théng tin tir gia dinh va ban bé duoc cho 1a ngudn
thoéng tin dang tin cay dé déi twong tham khao chiém dén
81,4%. Cac yéu t6 hoat ddng quang cdo (74,3%), gia ca
(72,9%), ngoai ngit (65,6%) dong vai tro dang ké. Vé yéu té
thoigian, ¢ tdi69,7% déi twong nghién ctru cho rang thoi
gian cho viéc tim ki€m théng tin it khéng lam anh huwéng
dé&n ngudn thong tin chdm séc sic dep.

4. BAN LUAN

Céac trang mang x3 hdi 1a ngudn tim kiém théng tin dwoc
ddi tuong khado sat lwa chon nhiéu nhat trong nghién
ctru clia ching t6i, trong dé Facebook (75,6%), YouTube
(55,4%), Website (53,3%) |a 3 ngudn théng tin néi bat. K&t
qua nay co sy twong dong vdi két qua cha Bdo cdo vé thi
treong my pham Viét Nam 2019, vdi 72% s6 ngudi sir dung
m§ phdm d3 st dung mang xa hoi dé tim ki€ém théng tin va
mua my pham, trong dé Facebook |a trang mang x3 hoi
ph6 bién nhat ma ngudi dung s& dung tim kiém théng tin
cling nhw mua sam my pham [5]. C6 thé thay ring, cung
vGi s bung nd clia nganh céng nghiép chdm séc sic dep
tai nwdc ta, 1a sy xuat hién cha hang loat cac thwong hiéu
my phdm, trung tam spa, tham my vién. Dan t&i cac trang
mang x3 hoéi s& 13 céng cu ti€p thi quan trong, trong dé
Facebook, YouTube... - nhitng trang mang néi ti€ng van la
nén tang tdi wu héa viéc quang cdo thuong hiéu tdi khach
hang tiém nang. B&n canh cac ngudn théng tin dién tl,
hinh thirc tim kiém théng tin cham séc sac dep la truyén
miéng gidi thiéu tir gia dinh, ban bé cling déng mot vai tro
quan trong vdi 52,3%. Ngay nay, cung vdi sy phat trién
manh cla Internet va cac trang mang x3 héi da gép phan
ldm thay d&i phuong thirc truyén miéng tré nén da dang
hon. Thay vi can phai gdp mét tryc tiép trao déi, ngudi tiéu
dung ciing c6 thé hdiy kién clia ngudi than hodc nhirng
ngudi dung khac qua mang dé dua ra quyé&t dinh mua san
pham, dich vu chdm séc sic dep. Bang hinh thirc nay,
khach hang truyén miéng cho nhau cac théng tin qua moi
tredng mang dugc k&t néi réng rai. Philip Kotler (2007) d3
chi ra rang, marketing truyén miéng dang dwoc phat trién
mot cach ty nhién va manh mé nho vao mang Internet, va
ngudita goi do 1a truyén miéng qua mang (eWOM) [6]. T&
roi 1a moét trong cac phuong tién thdng tin truyén théng va
hién nay van duoc ap dung, tuy nhién hinh thirc nay duoc
phu nit st dung kha it v&i 2,7% cho viéc tim kiém.

Ban vé qua trinh tim ki€m théng tin chdm séc sac dep cua
phu nit, k&t qua nghién clru cta ching tdi cho thdy 80,1%
phu nit déng v viéc tim ki€m cac théng tin vé chdm séc sac
dep trén cac trang mang truc tuyén dién ra dé dang; 76%
cho rang cé thé nhin thay cac trung tam cung cap dich vu
lam dep ngay trén dudng di. Tuy nhién, cé dén 29,5% phu
nit khé tim ki€m théng tin hodc théng tin khdong dap rng
ding nhu cdu lam dep cla minh. Ndm 2016, theo thong
tin cha Hiép hdi ThAm m{ va Thdm m§ hoc thanh phé H6
Chi Minh, thanh phé H6 Chi Minh la thanh ph& 1&n nhat
vé phau thuat thdm my tai Viét Nam, trung binh mdi ndm
cé khoang 100.000 truwong hop dwoc thue hién phiu thuat
thdm my, tai 53 phong khdm duoc cip phép, trong dé
c6 45 bénh vién chuyén khoa va 8 bénh vién da khoa [7].
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Trong méi trudng nganh céng nghiép cham séc sic dep
c6 su phét trién va phd bién nhu hién nay, phu nit cé co
héi ti€p can v&i nhiéu ngudn théng tin phong phu va chat
Iwgng dich vu tién ti€n hon phuc vu cho nhu ciu chdm
séc sac dep clia minh. Tuy nhién, diéu nay cling khién ho
g3p phai kho khan khi cé qua nhiéu ngudn théng tin dé lya
chon, ma chinh ban than ho ciing khé cé thé phan biét
duoc dau la ngudn théng tin dang tin cay.

Xét vé cac yéu t6 tdc dong dén qua trinh tim ki€ém théng tin
chdm séc sdc dep clia ngudi phu nit, cé 87,1% d6i tvong
nghién ctru déng y rang tré tudi, biét str dung mang x3 hoi
s& ti€p can thdng tin nhanh hon, yéu t8 nay chiém ty 1é cao
nhat. YEu t6 th 2 13 ngudn thong tin tir gia dinh va ban bé
v3i 81,4% phu nit cho rang day 1 ngudn théng tin dang tin
cay dé déi twong tham khdo. Hoat déng quang céo ciing
13 mot yéu td quan trong giup déi twong ti€p cin thong tin
nhanh hon (74,3%). D& t6n tai va phat trién thanh céng
trong moi trwdng canh tranh, cdc nha san xuat san pham
chdm séc sic dep, cac trung tdm spa, tham my vién rat
coi trong quang cdo san pham. Nam 2012, Bagaji A.S.Y va
cong sy trong mot nghién clru tai Lokoja, Nigeria da phat
hién ra rang ky vong ca nguoi tiéu dung vé cac san pham,
dich vy cham séc sic dep la dem lai vé dep, su tuoi mdi,
sy tré trung, su ty tin va bao vé strc khoe. Didu nay duoc
rng dung vao ndi dung cac hoat ddng quang cao da lam
thu hat va thay d6i déng ké hanh vi cia ngudi tiéu dung [8].

Cb 72,9% phu nit cho réng gia tién |a yéu t6 hang dau dé
ho quyét dinh s& tim hiéu sdu hon vé dich vu chdm séc
sic dep d6. Ndm 2012, mot khao sat dya trén 261 thanh
vién nir tir 19 tudi trd 1&n vé théi quen chdm séc séc dep,
két qua cd t&i 72% dbi tuong nghién clru cho rang gia ca
13 y&u t6 quan tdm hang d3au khi lva chon dich vu chdm
soc sac dep [9]. Trong nghién ctru nay cé téi 29,5% phu nir
con dang phu thudc kinh té&, va chi cé 7% déi tugng cé thu
nhap mdi thang trén 20 triéu dong. Nhu vay, gia tién van
I3 mot trong cac yéu té dugc quan tdm hang dau khi ban
vé van dé cham séc sac dep ndi riéng va trong nhiéu linh
vire khdc néi chung. Ngoai ngir t6t cling |a mot y&u té giup
da dang ngudn thong tin tim kiém khi cadc ngudn théng tin
kién thirc vé |am dep cd thé dwgc tham khao tir cac ngudn
trong va ngoai nudc. C6 thé thay rang, hién nay cac thanh
phé I&n tai Viét Nam dang dan tré thanh nhirng khu trong
diém clia cac chd dau tu kinh doanh dich vu chdm séc sic
dep. Chinh vi vay, yéu t6 vé dia ly déng vai trd quan trong
trong viéc tim ki€m théng tin va quyét dinh s&r dung dich
vu lam dep cha phu nit. Trong nghién ctru clia ching téi,
49,2% d6i twong nghién clru dong y rang sé bo qua khong
tim hiéu thém néu vi tri co s& cham séc sac dep & xa noi &.

“Thuong hiéu tlir cac ngdi sao”, day la mét trong nhirng
hinh thirc sédng tao clia hoat dong quang cdo. Bang cach
tan dung strc dnh hudng cla ngudi ndi tiéng trén mang
x3 héi dé quang bd cho thwong hiéu, ngay nay ching ta
khong khé dé bat gdp hinh anh nghé st déng vai tro lam
hinh dnh dai dién, dai s&r quang cdo cho cac thuong hiéu
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lam dep. C6 44,5% trong téng s& 258 phu ni¥ dong y rang
nguwdi néi ti€ng dai dién quang cdo khién ho cé niém tin
tim hiéu sau hon vé dich vu chdm séc sic dep dé. Vé yéu
t6 thoi gian, cé téi 69,7% d6i twong nghién clru cho rang
thoi gian cho viéc tim ki€m théng tin it khéng lam anh
hudng dén ngudn thong tin chdm séc sic dep.

Do han ché vé thoi gian va ngudn lwc, ching toi chicé thé
ti€n hanh nghién ctru mé ta cat ngang. Mac du nhitrng phat
hién trong nghién ctru nay khong mang tinh dai dién hoan
toan, nhung két qua nay chic chan cé thé cung cap dir
liéu co ban dé nghién cru sau hon vé thyc trang chdm séc
sdc dep cla phu nit Viét Nam.

5. KET LUAN

Ngudn tim kiém thong tin cho nhu cau chdm séc sic dep
cha phu nir Viét Nam da dang. Ngudn duoc st dung cho
viéctim ki€m chd yé&u |3 cac trang mang xa hoi, trong d6
Facebook, YouTube, Website duwgc sir dung nhiéu nhat.
Da s8 phu nit cho rang viéc tim kiém thong tin d& dang va
dap &ng dung v&i nhu cau cham séc sac dep clia minh.
Gia tién cla cic sdn phdm m{ pham, dich vu chdm séc
sac dep |a mot yéu t6 quan trong cho hanh vi quyét dinh
mua, st dung.
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