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ABSTRACT

Objective: To describe the behavior of purchasing medicines through e-commerce
platforms among customers at selected pharmacies in Hai Phong city in 2025 and the
associated factors.

Methods: A cross-sectional descriptive study was conducted using a structured
questionnaire to collect data directly from customers at community pharmacies in Hai
Phong city.

Results: Among the 296 surveyed customers, 34.5% had previously purchased medicines
via e-commerce platforms, of whom 70.6% reported satisfaction with the experience.
The proportion of customers purchasing medicines through e-commerce was higher
among those under 45 years old, with education levels above high school, a monthly
income of 10 million VND or more, frequent use of the Internet/online shopping, and prior
experience seeking health or medication-related information online (p < 0.05).

Conclusion: Purchasing medicines through e-commerce platforms is becoming
increasingly common, particularly among younger customers with higher education and
income levels who frequently use the Internet. The high level of customer satisfaction
indicates strong potential for the future development of online pharmaceutical retail
services.
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ABSTRACT

Muc tiéu: M6 ta hanh vi mua thudc theo phuong thic thuong mai dién t&r clia khach hang
tai mét s6 nha thudc trén dia ban thanh phd Hai Phong nam 2025 va céc yéu té lién quan.

Phuong phap nghién ciru: Nghién citu md ta cat ngang, si dung bd cau hoi cé cau tric
dé thu thap dir liéu truc ti€p tir khach hang tai cdc nha thudc trén dia ban thanh phd Hai
Phong.

Két qua: Trong téng s6 296 khach hang da khao sat, cé 34,5% khach hang da tirng mua
thuéc theo phuong thirc thuong mai dién tl, trong dé 70,6% khach hang hai long vdi trai
nghiém nay. Ty & khach hang mua thudc theo phuong thirc thuagng mai dién t&r cao hon &
nhom dudi 45 tudi, trinh do hoc van trén trung hoc phé thong, thu nhap trung binh hang
thang tir 10 triéu dong trd lén, thudng xuyén st dung Internet mua sadm truc tuyén va tirng
tim ki€m thong tin lién quan dén sirc khde hoac thudc trén mang (p < 0,05).

Ké&t luan: Mua thuéc theo phuong thirc thuong mai dién t&r dang dan trd nén phd bién, dac
biét & nhém khach hang tré tudi, cé trinh do hoc van va thu nhap cao, thudng xuyén sur
dung Internet. Ty l& khach hang hai long cao cho thay tiém nang phat trién cia dich vu bén

& thudc theo phuong thire thuong mai dién tlf trong tuong lai.

Ter khéa: Hanh vi, khach hang, thubc, thuong mai dién tl, nha thudc.

1. DAT VAN BE

Sy phat trién manh mé cua céng nghé thong tin
va mang Internet da thuc day thuong mai dién tur
(TMBT) m& réng trén nhiéu linh vuc, trong dé cé
dugc phdm. Trong nhitng nam gan day, mua ban
thudc theo phuong thic TMPT da trd thanh xu
hudng phé bién tai nhigu quéc gia. Tai A Rap Saudi,
ty l& ngudi strdung dich vu nha thudc tryc tuyén tang
tr 3% nam 2017 lén t6i 60% vao nam 2023 [1-2]. Tai
Vuong quoc Anh, doanh thu tlr nha thuéc truc tuyén
datangtrkhoang1,5tyUSDvaonam20191én 2,7ty
USD vao nam 2024 [3]. Tai Viét Nam, nghién c(tu cla
Doan Anh Ding va cong sy (2024) cho thay cé tdi
50,3% ngudi dan tirng mua thudc hoac thuc phdm
chiric nang qua mang Intenet [4]. BEn canh do, Luéat
s6 44/2024/QH15 da b6 sung quy dinh cho phép
khach hang mua thu6c khong ké don theo phuong
thie TMDT [5].

Thanh ph6 Hai Phong la do thi loai | truc thudc trung
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uong, co dan sé déng, tdc do dé thi hda nhanh va ha
tang cong nghé thong tin tuong ddi phat trién, tao
diéu kién thuéan lgi cho viéc trién khai TMDT trong
linh vuc ban & thudc. Tuy nhién, cac nghién clru
vé thuyc trang hanh vi mua thudc theo phuong thic
TMBT cuia khach hang tai khu viec nay con han ché.
Do do, nghién ctu nay dugc thuc hién véi 2 muc
tiéu: (1) Mo ta thuc trang hanh vi mua thuéc theo
phuong thirc TMBDT clia khach hang tai mot s6 nha
thudc trén dia ban thanh phé Hai Phong nam 2025;
va (2) Xac dinh mot s yéu t6 co lién quan dén hanh
vi mua thuéc theo phuong thirc TMBT cla khéch
hang tai mot s6 nha thuéc trén dia ban thanh phé
Hai Phong nam 2025. K&t qua nghién ctru ky vong sé
cung cap théngtin hitu ich, hé trg cac nha thudc xay
dung chién lugce kinh doanh phu hgp nham dap &ng
to6t hon nhu cdu clia khach hang.

Https://doi.org/10.52163/yhc.v66iCD18.3444
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2. DOI TUONG, PHUONG PHAP NGHIEN CcUU
2.1. Thiét ké nghién ctru

Nghién citu mé ta cat ngang.

2.2. Thoi gian va dia diém nghién ctru

- Thoi gian: tir thang 6/2025 dén thang 8/2025.

-Dia diém: moét sd nha thudc trén dia ban thanh phd
Hai Phong.

2.3. Déi tugng nghién ciru

Khach hang mua thuéc tai mot sé nha thudc trén dia
ban thanh phé Hai Phong.

2.4. MAu nghién ctu

S dung ky thuat chon mau thuan tién, ti€p can cac
khach hang mua thudc tai 30 nha thudc trén dia ban
thanh ph6 Hai Phong, mdi nha thudc khao sat du
10 khach hang dat tiéu chuan lwa chon: khach hang
mua thudc tir 18 tudi trd lén, dong y tham gia nghién
ctru. Tiéu chudn loai trir: khach hang khéng du kha
nang nhan thic, khi€m thi, khi€m thinh.

Thuc té nghién cliru da tiép cén 387 khach hang,
trong do 300 khach hang déng y tham gia vao ng-
hién clru. S6 phi€u thu vé la 300 phi€u. Sau qua trinh
sang loc, c6 296 phiéu dat yéu cau (4 phiéu khong
dat do thiéu théng tin) dugc dua vao xir ly, phan tich
s6 liéu.

2.5. Phuong phap thu thap sé liéu

S dung bé cau hdi c6 cau tric dé thu thap dir liéu.
Bd cau héi dugc xay dung dua trén téng quan cac
nghién clu trudc day [4], [6]. B6 cong cu du thao
dugc thir nghiém vdi 10 khach hang mua thuéc &
cac nha thudc trén dia ban thanh phé Hai Phong dé
hoan thién.

BO cau hoi hoan thién dé khao sat gom 3 phan:
(1) Gidi thiéu muc dich nghién clu, khai niém vé
phuong thirc TMDT, ngudi thuc hién va xin y kién vé
viéc dong y/khdong dong y tham gia; (2) Hanh vi mua
thudc theo phuang thitc TMBDT cla khach hang; (3)
Thoéng tin chung clia khach hang tham gia nghién
ctru (bao gom déc diém nhan khau hoc va dac diém
str dung Internet).

2.6. XU ly va phan tich sé liéu

S6 lieu dugc lam sach, méa hda thong tin thu thap,
nhap liéu bang phan mém Microsoft Excel. Phantich
s8 liéu bang phan mém SPSS 27.0. Théng ké mo ta:
tan s6, ty l& %. Kiém dinh Chi-square xac dinh yéu td
lién quan dén hanh vi mua thuéc theo phuong thirc
TMDT clia khach hang. Murc y nghia thong ké dugc
str dung trong nghién ctru nay la p < 0,05.

2.7.Pao durc nghién cttu
Doi tugng tham gia nghién clru dugc giai thich ro vé

muc dich nghién ctu, dugdc gidi dap thac mac va chi
ti€n hanh khao sat vdi su xac nhan déng y tham gia
cla nha thuéc va khach hang mua thudc. Moi thong
tin ca nhan duoc bao matva chi dung cho muc dich
nghién cuu.

3. KET QUA NGHIEN cUU
3.1.Dac diém cua khach hang tham gia nghién ctu

Bang 1. Dac diém nhan khau hoc cua khach hang

(n =296)
e Tansoé | Tilé
Pac diém (n) (%)
Nam 103 34,8
Gidi
N 193 65,2
TU 19-24 tubi 42 14,2
TU 25-34 tubi 65 22,0
Tudi T 35-44 tubi 93 31,4
T 45-54 tubi 69 23,3
> 55 tudi 27 9,1
Tinhtrang | Pakéthon 239 | 80,7
honnhan | cha két hon 57 19,3
< Trung hoc phd
thons 15 5,1
Trung foc pho 110 | 37,2
Trinh d6 ong
hoc vén Trung cép, cao
déng 79 26,7
Pai hoc, sau dai
hoc 92 31,1
Khu vue Thanh thi 216 73,0
dang sinh
sbng NG6ng thon 80 27,0
<5 triéu dong/
théng 74 25,0
TU 5 dén dudi 10
Micthu | trigu dong/théng | o0 | 49
nhép
trung binh | T&r 10 dén dudi 15
triéu déng/thang 37 12,5
=15 triéu dong/
thang 49 16,6
yte Khéng 2 0,7
B&nh man Co 90 30,4
tinh Khong 206 | 69,6
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Trong tong s6 296 khach hang tham gia nghién clu,
c6 65,2% la nir gidi, da s6 déu dudi 55 tudi (90,9%).
Da s6 khach hang da két hén (80,7%). Trinh dé hoc
van la trung hoc phd thong chiém ty l& cao nhéat
(37,2%). C6 73% khach hang dang sinh séng & khu
vuc thanh thi. Mic thu nhap trung binh phd bién
nhét la tr 5 dén dudi 10 triéu déng/thang (45,9%).
Hau hét khach hang tham gia khao sat c6 bao hiém
y & (99,3%) va c6 30,4% khach hang dang mac bénh
man tinh.

Bang 2. Bac diém sty dung
Internet ctia khach hang (n = 296)

Internet dé tim kiém théng tin vé cach strdung thudc
ma khong can tu van clia bac si, dugc si.

3.2. Hanh vi mua thuéc theo phuong thirc TMDT

Bang 3. Hanh vi mua thudc theo phuong thirc
TMDT clia khach hang tai nha thuéc

Pac diém Ta(’r‘])s‘a T(}ﬁ/:;*

Mua thuéc theo phucong thirc TMDT (n = 296)
ba tirng mua 102 34,5

Chua ti'ng mua 194 65,5

DEi v6i nhirng ngudi da tirng mua thudc theo
phuong thiie TMBT (n = 102)

San TMBT
(Shopee, 30 29,4
Lazada...)

Phuong Ung dung TMBT
thac TMDT (Long Chau

dungdé mua | -chuyén gia 53 52,0
thudc thuéc...)
Website TMDT

(nhathuoclong- 32 31,4
chau.com...)

Gia dinh, ban be

‘o dia Tans3 | Tile
Pac diém (n) (%)-
<2gid/ngay 20 6,8
2 gig dén dudi
gend 148 | 50,0
Tan suét st 5 gio/ngay
dungnternet | 5 giy g&n dusi
ggiomgay | °2 | 209
>8gid/ngay | 66 22,3
Chua bao gio 11 3,7
Tan suat mua Hiém khi 50 16.9
sém truc tuyén | (€ 1lan/thang)
(chobatky | Thinh thoang
loai san pham/ | (1_3an/thang) | 166 | 561
hang hoa)
Thudng xuyén
(>3lan/thang) | 89 | 233
St&rdung R
Internet dé tim ba timng 236 | 79,7
ki€m thong tin
lién quan dén N
stic khoe Chua ting 60 20,3
St dung Inter- s
net dé tu chan batung 161 54,4
doan bé_nh ma
khongdikham | cpiateng | 135 | 45,6
bac si
St dung
Internet dé tim D3 tiing 191 64.5
ki€m thong ’
tin vé cach sur
dung thuéc ma
khong can tu .
si, bac si

Phan l&n khach hang st dung Internet tir 2 gid dén
dudi 5 gio/ngay (50%). Khach hang mua sdm truc
tuyén vditan suatthinhthoang(1-3 lan/thang) chiém
ty l& cao nhat (56,1%). Da sé khach hang da tirng s
dung Internet dé tim ki€m théng tin lién quan dén
stc khoe (79,7%). Cé 54,4% khach hang da tung s
dung Internet dé ty chan doan bénh ma khong di
kham bac siva 64,5% khach hang da tirng st dung
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dong nghiép 31 30,4
Nguon théng | Cac chuyén gia,
tin bi€tdén | nhanviényté
viecmua | (b4c si, dugc si, 24 23,5
thuéc theo yta...)
phuong thirc nt ;
TMDT nternet, mang
x4 hoi 74 72,5
Tivi, dai, bao 23 22,5
Mdc do hai Hai long 72 70,6
long khi mua . R
thudc theo Binh thuong 23 22,5
phuaong thic
TMDT Khéng hai long 7 6,9
Théng tin vé
thudc rd rang 63 61.8
Su cé sdnva da
dang clia cac 29 28,4
Tiéu chi luva loai thudc
chonnha . .
thudc dé Panh gia cua
mua theo nhrng ngu'oi 42 41,2

phuong thirc mua trudc

T™MBT Chuyén ménva
uy tin cla nha 53 52,0
thudc

Giaca 25 24,5
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K&t qua nghién clru trén 296 khach hang cho thay:
cé 34,5% khach hang da tirng mua thuéc theo
phuong thirc TMDT. Phuong thirc TMDT phé bién
nhat makhach hang dung dé mua thuéc la i'ng dung
TMBT (52%). Khach hang biét dén viéc mua thubc
theo phuong thirc TMDT chli yéu théng qua Internet,
mang xa hoi (72,5%). Phan l&n khach hang hai long
khi mua thudc theo phuong thirc TMDT (70,6%).
Nhirng tiéu chi chinh dé liwa chon nha thudéc mua
thudc theo phuong thirc TMDT clia khach hang la:
thong tin vé thudc rd rang (61,8%), chuyén mén va
uy tin clia nha thuéc (52%) va danh gia cua nhirng
nguoi mua trudc (41,2%).

3.3. Mét sé yéu té lién quan dén hanh vi mua thudc
theo phuong thirc TMBDT clia khach hang

Bang 4. Mot s6 yéu to lién quan dén hanh vi mua
thudc theo phuong thirc TMBDT cuia khach hang
tham gia khdo sat

Mua thudc theo

, phuong thirc TMDT
Pac diém p
Chua batung
tirng mua mua
Tudi
o 115 85
<45 tudi (n=200) (57,5%) (42,5%) §
0,001
P 79 17 ,
245 tudi (n =96) (82,3%) (17,7%)
Trinh d6 hoc van
< Trung hoc phd 100 25
théng (n =125) (80,0%) | (20,0%) <
>Trung hoc phd 94 77 0,001
théng (n=171) (55,0%) | (45,0%)
Mcrc thu nhap hang thang
<10 triéu déng/ 147 63
thang (n=210) (70,0%) | (30,0%)
- 0,012
=10 triéu dong/ 47 39
thang (n = 86) (54,7%) | (45,3%)

Thoi gian sir dung Internet trung binh

<5 gio/ngay 122 46
(n=168) (72,6%) | (27,4%)
0,003
= 5 gid/ngay 72 56
(n=128) (56,3%) | (43,8%)
Tan suat mua sadm tryc tuyén
Chua bao gio, 48 13
hi€m khi (n=61) (78,7%) (21,3%)
Thinh thoang, 146 80 0,015
thudng xuyén 0 0
(n = 235) (62,1%) (87,9%)

Mua thuéc theo

. phuong thire TMDT
Pac diém 9]
Chua ba tung
tirng mua mua

Str dung Internet tim ki€ém théng tin strc khoe

Chua tirng (n = 60) (8558%) 9 (15,0%)
’ <
143 93 0,001
Patung(n=236) | co'on | (30.4%)
St dung Internet tim ki€m théng tin cach sur
dung thudc
Chua ting 87 18
(n=105) (82,9%) | (17,1%) <
107 84 0,001
batung (n=191) (56,0%) (44,0%)

Phan tich Chi-square cho thdy c6 mai lién quan co
y nghia théng ké giita mot s yéu td nhan khau hoc,
dac diém s dung Internet va hanh vi mua thuéc
theo phuong thirc TMBT clia khach hang. Cu thé,
nhém khach hang dudi 45 tudi c6 ty [é mua thudc
theo phuong thitc TMDT cao hon dang ké so vdi
nhém tir 45 tudi trd lén (p < 0,001). Ty & khach hang
mua thuéc theo phuong thic TMBT cling cao hon
nhém khach hang ¢ trinh d6 hoc van trén trung hoc
phé théng (p < 0,001) va & nhém khach hang cé thu
nhép hang thang tlr 10 triéu dong trd lén (p = 0,012).
Ngoai ra, thoi gian st dung Internet dai va tan suéat
mua sdm tryc tuyén Lén thi ty l& khach hang mua
thudc theo phuong thirc TMBT cao hon (p = 0,003;
p = 0,015). Bang chu y, nhitng khach hang tirng s
dung Internet dé tim kiém thong tin vé stic khoe
ho&c cach sir dung thuéc co ty l& mua thubc theo
phuong thic TMBT cao hon so véi nhém chua tirng
(p < 0,001).

4. BAN LUAN

K&t qua nghién clru cho thay c6 34,5% khach hang
tham gia khao sat da tirng mua thuéc theo phuong
thirc TMDT, cao hon két qua nghién clru clia Doan
Anh Dng va cong s ndm 2023 (27,6%) [4]. Két qua
cling cao han nghién clru tai Phan Lan nam 2019
(16,5%) [7] hay tai Jordan nam 2023 (11,8%) [8]. Sv
khéac biét nay c6 thé bat ngudn tir t8c dé phat trién
nhanh chéng cua TMBT tai Viét Nam trong nhiing
nam gan day, cung vdi bién déi hanh vi tiéu dung
do COVID-19 va su phé cép cua cong nghé sd. Tuy
nhién, mua thuéc theo phuaong thirc TMDT tiém &n
nguy co mua phai thudéc gia, thuéc kém chéat luong,
tinh trang lam dung thudc, tu s dung thuéc khong
dung gay ra moi de doa l&n doéi véi strc khde cong
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dong [9]. Do vay, co quan quan ly can tang cudng
kiém tra, giam sat hoat dong ban & thubc theo
phuong thirc TMBT; cac nha thudc phai ddm bao
cung cap dich vu tuvan va huéng dan sirdung thudc
hop ly, an toan va hiéu qua cho nguoi bénh.

Ung dung TMBT dugc str dung pho bién nhat dé mua
thudc (52%), phiu hgp vGi xu thé hién nay nhd kha
nang tich hgp cac tién ich nhu tim ki€m, so sanh gia
va giao hang nhanh. Pong thdi, Internet va mang xa
hoi & ngudn théng tin chinh gitip khach hang tiép
cén hoat dong mua thudc truc tuyén (72,5%), cho
thay vai trd ngay cang quan trong cla truyén thong
s@trongviéc dinh hinh hanhvitiéu dung dugc pham.
MUrc d6 hai long cao (70,6%) phan anh trai nghiém
mua thudc truc tuyén da dap ing tuong doi tét nhu
cau cla khach hang. Cac tiéu chi duge uu tién khi
lva chon nha thudc gom thoéng tin thudc rd rang
(61,8%), chuyén mon va uy tin clia nha thuéc (52%)
va danh gia t&r ngudi mua trudc (41,2%). Do do, cac
nha thudc can cung cap thong tin san pham day du,
chinh xac, dong thdi nang cao nang lu'c chuyén mén
va xay dung uy tin théng qua cac kénh truc tuyén.
Bén canh do, viéc khai thac hiéu qua mang xa hdi va
nén tang TMDT dé quang ba sé gop phan nang cao
trai nghiém va niém tin ctia khach hang.

K&t qua nghién cltu clng chi ra rang tudi, trinh do
hoc van, muc thu nhép, thoi gian sir dung Internet
trung binh méi ngay, tan suat mua sadm tryc tuyén va
viéc sirdung Internet dé tim ki€m théng tin strc khoe
ho&c cach strdungthudc la nhirng yéu té c6 mailién
quan dang ké dén hanh vi mua thuéc theo phuong
thie TMBT clia khach hang. Cu thé, nhém khach
hang tré tudi thudng thanh thao cong nghé, dé tiép
cén thong tin truc tuyén va co xu hudng chép nhén
céac hinh thi'c mua s&m mdi. Trinh d6 hoc van cao
gilp khach hang c6 kha nang ti€p nhan, danh gia va
s0 sanh thong tin thudc, tir do tu tin hon khi mua
thudc theo phuong thirc TMBT. Thu nhép cao ciing
tao diéu kién thuén lgi cho viéc ti€p cén cac thiét bi
dién tr va dich vu giao hang, dong thoi giam bét rao
can vé chi phi khi mua thudc truc tuyén. Thdi gian
s dung Internet va tan suat mua sadm truc tuyén
cao lam gia tang kha nang ti€p xic vdi cac nén tang
TMBTva quang cdo dugc pham, tir d6 thic ddy hanh
vi mua. Ngoai ra, viéc thudng xuyén tim kiém thong
tin stfc khoe va cach s dung thudc trén Internet cé
thé giup khach hang nhan dién dugc nhu cau cua
ban théan, ti€p can cac ngudn ban hang truc tuyén
va dé dang ra quyét dinh mua.

5. KET LUAN

K&t qua khao sat 296 khach hang tai mot s6 nha
thuéc trén dia ban thanh phé Hai Phong nam 2025
cho thdy 34,5% khach hang da tirng mua thuéc
theo phuong thirc TMPT, phuong thi'c mua phd
bién nhat (& &ng dung TMDT (52%) vdi ty 1& khach
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hang hai long cao (70,6%). Cac tiéu chi chinh lya
chon nha thu6c mua theo phuong thic TMDT cla
khach hang la: thong tin vé thubc rd rang (61,8%),
chuyé&n moén va uy tin ctia nha thuéc (52%) va danh
gia clia nhirng ngudi mua trudc (41,2%). Cac yéu
td nhan khau hoc nhu tudi, trinh dd hoc van, muc
thu nhép trung binh hang thang cung vd&i théi quen
s dung Internet cé lién quan dang k& dén hanh vi
mua thudc theo phuong thire TMBT. Do d6, cac nha
thudc ban & thubc theo phuong thivc TMDT cén chu
trong nang cao chéat lugng dich vu, cung cép théng
tin thudc day da, dam bao chuyén ménvauytin clia
nha thudc trén cac nén tang truc tuyén.

LOI CAM ON

Chung téi tran trong cam on dén tat ca quy nha
thudc va nhirng khach hang tai nha thuéc trén dia
ban thanh phd Hai Phong, nhirng ngudi tryc tiép
tham gia khao sat, ho trg trong qué trinh thu thap sé
liéu tai cac nha thuéc trong cong dong.

TAI LIEU THAM KHAO

[11 Abanmy N. The extent of use of online phar-
macies in Saudi Arabia. Saudi Pharmaceuti-
calJournal, 2017, 25 (6): 891-9.

[2] Almohammed O.A, Alnogaidan R.A, Ghan-
nam F., Algahtani R.S, Aloraini S.K, Abanmy
N.O. Public awareness of online pharmacies,
consumers’ motivating factors, experience
and satisfaction with online pharmacy ser-
vices, and current barriers and motivators for
non-consumers: The case of Saudi Arabia.
Saudi Pharmaceutical Journal, 2023, 31 (8):
101676.

[8] Statista. Pharma e-commerce in the United
Kingdom (UK)-statistics & facts 2025. https://
www.statista.com/topics/12623/pharma-
e-commerce-in-the-united-kingdom/. Ac-
cessed 13 July, 2025.

[4] DoanAnh Dung, Vu Hong Nhung, Nguyen Lan
Phuong, Dinh Xuan Dai. Vietnamese people’s
behavior and future intention to purchase
medicines and functional foods on the inter-
net: a cross-sectional study. Sci Rep, 2024,
14 (1): 24267.

[5] Quéc hoi. Luat s6 44/2024/QH15 stra déi bo
sung mot s diéu clia Luat Dugc, ban hanh
ngay 21 thang 11 nam 2024.

[6] Vi Hong Nhung. Phéan tich thuc trang va y
dinh mua sdm thudc va thyc phdm chirc nang
truc tuyén clia ngudi dan Viét Nam trong néam
2023. Khdéa luan tét nghiép dugc si, Truong
Pai hoc Dugc Ha Nb6i, 2023.

[71 Kirsi Punakivi. Acceptance and use of online
pharmacies and the online customer journey
for the purchase of OTC medicines. Thesis,



Pham Thi Van, Tran Ba Kien / Vietnam Journal of Community Medicine, Vol. 66, Special Issue 18, 9-15

University of Helsinki, 2019. vey from Jordan. BMJ open, 2023, 13 (10):
[8] Gharaibeh L, Alameri M.A, Al-Kabariti AL, Al- e077555.

sa’d A.A, Abed A, Karameh N et al. Practices, [9] Prashanti G, Sravani S, Noorie S. A Review on

perceptions and trust of the public regarding Online Pharmacy. IOSR Journal of Pharmacy

online drug purchasing: a web-based sur- and Biological Sciences, 2017, 12 (3): 32-4.

2 Crossrefd 15 -



